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Today’s Quote
God refuses to be a totalitarian dictator in order 

to abolish evil by destroying human freedom. — Bishop Fulton Sheen, “Peace of Soul”

VacationsMaybe we need one more than Congress, and from Congress A t the end of last week, Congress threw in the towel on its attempts to produce any substantive policy legislation and instead head-ed for the comforts of a multi-week vacation.Whether any members will have the fortitude to face their constituents in town hall-style meetings back home dur-ing this respite remains to be seen, but one can only hope the Republicans who control both the House and the Sen-ate can use this time to study up on how to play as a team if they wish to accomplish any-thing after Labor Day.As The Washington Post re-ported last week, “The Sen-ate left town for the rest of the summer Thursday, bringing a historically unproductive pe-riod of governance to a close for Republicans, who failed to produce any major legislative achievements despite control-ling Congress and the White House.”
That basically sums up the matter in a nutshell, and the question for the future is whether there is any chance the GOP can reverse this trend. Shor t of confirming Neil Gorsuch to the Supreme Court, there is basically noth-ing to talk about for the GOP but in-fighting, people going “rogue,” and the constant drumbeat of distractions from the White House.So, much as college and professional football teams will use the next month to pre-pare for battle as a team in the fall, we wonder which way the GOP will go.

After Labor Day, will tax reform, immigration, and an-other attempt at health-care 

reform receive serious atten-tion, or will Congress be dis-tracted with its annual dance about shutting down the gov-ernment at the end of the fiscal year due to budget and debt-ceiling issues?Will the White House have its house in order under a new chief of staff and be prepared to push for policy instead of pejoratives on Twitter? Referring to the policy ques-tion, the Post article provides this insight from an outspoken member of the GOP: “Sen. Ted Cruz (R-Tex.), up for reelec-tion in 2018, said this week that the four biggest priorities for this Congress are health care, a tax overhaul, a regula-tory overhaul, and ensuring the appointment of judges he called ‘principled constitution-alists.’”
“If we deliver on those four, this could be the most produc-tive Congress in decades,” Cruz said.

If “we fail on all four,” Cruz added, “then this moment in time will be a truly heartbreak-ing missed opportunity.”As Senate Majority Lead-er Mitch McConnell noted recently when challenged on the lack of progress on many issues, each Congress does in-deed go on for two years. But, each passing month that fea-tures more drama than policy wears on the patience of the American people.Maybe we need a vaca-tion from Congress as much as they think they need one themselves.
But, if they return to more of the same, the patience of the American people will be right-ly tested.A salutary jobs reportT here was some good news on Friday. As The Post reported, the “U.S. economy added 209,000 jobs in July, ac-cording to government data released Friday morning, sur-passing economists’ expecta-tions.”

And an important milestone was achieved when “(a)fter ac-counting for shifts in popula-tion, the level of employment has returned to what it was at 

in November 2007, before the recession decimated the job market, according to new re-search by the Brooking Insti-tution’s Hamilton project.”It leads one to wonder what our economy could be if Con-gress could get aggressive on tax reform and enact more reg-ulatory overhaul. Let’s hope its members give that some thought while on the beach this month.COMMENTARY OPEN FORUM
Still the questionIf not for the Creator, whither  would have come the first atom?THEODORE DAY

We have a preacher out here in 
the country who has been known 
to stir things up a bit. He also writes a column in our local news-paper. Some of his work appears to be loosely researched, so the reader is wise to use the Bible to 

verify his writings. The Bible tells 
us to do this anyway.Recently, though, he did make a good point. Outspoken atheists, 

agnostics and evolutionists pro-mote ideas designed to erode not 
just love of God but also belief in 
him. They have convinced many that a person must be either na-ive or unintelligent to believe in a Creator.

The column’s author suggests 
that these “authorities” aren’t nec-essarily the cream of the intellec-tual crop but are, for want of better 

terms, runners-up, groupies and 
wannabes.

I grew up near a rural college town in a world of Volvos and ex-tended vowels (“aaactually”). Hav-ing known many of these people personally (including at least one Nobel Prize laureate), I would 
have to say that my own obser-vation agrees with this author/preacher.

While many of the local so-called intellectuals in that region spouted atheism and evolution, 
the most noted professor of this university was quoted as saying “I 

want to know God’s thoughts — 

everything else is details.”I’m looking at an old study by psychologist Dr. Catherine Mor-ris Cox that estimates how famous figures in history would score on a modern (1960s) intelligence test. Their IQ is estimated by both their rearing and accomplishments.A few American statesmen are mentioned, with Benjamin Frank-lin the top dog in that category with a 160. There are some even more impressive numbers attrib-uted to folks like Galieo, Voltaire, Newton and da Vinci. My guess is that there isn’t an atheist in the bunch. 
However, Martin Luther with 170 is the only one for whom I can testify without reservation. We’ve already discussed Einstein. Charles Darwin wasn’t on the list.So, I guess it’s time once again to ask my usual question about Creation vs. Evolution. No, it has nothing to do with birds evolv-ing from dinosaurs, the Piltdown Man, the Cardiff Giant, or wheth-er platypuses lay eggs because Uncle Carl smoked Camels.Quite simply, if not by Creation, how did the first hydrogen atom — just one proton and one elec-tron — come into existence from total nothingness where neither energy nor matter were present?

Theodore Day is a resident of Capon Bridge, W.Va.

BIRMINGHAM, Ala. — Southern 
Gothic is a literary genre and, oc-casionally, a political style that, 

like the genre, blends strange-ness and irony. Consider the cur-rent primary campaign to pick the 
Republican nominee for the U.S. 
Senate seat vacated by Jeff Ses-sions. It illuminates, however, not 

a regional peculiarity but a nation-al perversity, that of the Republi-can Party.
In 1985, Jef ferson Beaure-gard Sessions III — the name be-longs in a steamy bodice-ripper, 

beach-read novel about Confed-erate cavalry — was nominated 
for a federal judgeship. Democrats 
blocked him because they consid-ered him racially “insensitive.” In 

1996, he got even by getting elect-ed to the Senate. Twenty years 
later, he was the first senator to en-dorse Donald Trump, who carried 

Alabama by 27.7 points. Sessions, 
the most beloved Alabaman who 
is not a football coach, became at-torney general for Trump, who 

soon began denouncing Sessions 
as “beleaguered,” which Sessions 
was because Trump was ridicul-ing him as “weak” because he fol-lowed Justice Department policy 

in recusing himself from the inves-tigation of Russian involvement in 
Trump’s election.On Aug. 15, Alabama’s bewil-dered and conflicted Republicans 

will begin picking a Senate nom-inee. (If no one achieves 50 per-cent, there will be a Sept. 26 runoff 
between the top two.) Of the nine 
candidates, only three matter — 
Luther Strange, Roy Moore and 
Rep. Mo Brooks.Strange was Alabama’s attor-ney general until he was appoint-ed by then-Gov. Robert Bentley 

to Sessions’ seat. Bentley subse-quently resigned in the wake of 
several scandals that Strange’s 
office was investigating — or so 
Strange’s successor as attorney 
general suggests — when Bentley 
appointed him. The state Ethics 
Commission, which had sched-uled an Aug. 2 hearing into charg-es of campaign finance violations 

by Strange, recently postponed 
the hearing until Aug. 16, the day 
after the first round of voting.

Twice Roy Moore has been re-moved as chief justice of the state 
Supreme Court. In 2003, remov-al was for defiance of the U.S. Su-preme Court regarding religious 

displays in government buildings. Re-elected, he was suspended last 
year for defiance of the U.S. Su-preme Court’s decision regarding 

same-sex marriages.Yet Brooks is the focus of fero-cious attacks on behalf of Strange, 
who ignores Moore. The attacks 
are financed by a Washington-based PAC aligned with Senate Majority Leader Mitch McCon-nell. This Washington Republican 

establishment strenuously tried 
but for tunately failed to defeat 
now-Sens. Marco Rubio and Ben 
Sasse, of Florida and Nebraska re-spectively, in their 2010 and 2014 

primaries. (The Rubio opponent 
the PAC favored is now a Demo-cratic congressman.)The attacks stress some anti-Trump statements Brooks made 

while chairman of Ted Cruz’s 2016 
Alabama campaign. For example, 
Brooks criticized Trump’s “seri-al adultery,” about which Trump has boasted. The PAC identifies 

Brooks, a conservative stalwart of the House Freedom Caucus, as 
an ally of Nancy Pelosi and Eliz-abeth Warren. Another ad uses Brooks’ support for Congress re-placing the 2001 Authorization for 

Use of Military Force with an up-dated one, and his opposition to in-terventions in Libya and Syria, to 
suggest that Brooks supports the 
Islamic State.Brooks contributed financially 

to Trump’s general-election effort, 
and has named his campaign bus 
the “Drain the Swamp Express.” 
He says he suppor ts Trump’s 
“agenda,” including potentially its 
most consequential item — end-ing Senate filibuster rules that 

enable 41 senators to stymie 59. 
Strange sides with McConnell 
against Trump in supporting cur-rent rules. Yet the PAC’s theme is 

that Brooks’ support of Trump is 
insufficiently ardent. Such ardor 
is becoming the party’s sovereign 
litmus test.

In one recent poll, the three 
candidates are polling in the 20s. 
Moore is leading; the PAC’s at-tacks are driving some Brooks vot-ers to Moore. Among voters who 

say they are familiar with all three, 
Strange is third. A runoff seems 
certain, and if Moore (sometimes 
called “the Ayatollah of Alabama”) 
is in it and wins, a Democrat could 
win the Dec. 12 general election.“Anything that comes out of 

the South,” said writer Flannery 
O’Connor, a sometime exemplar 
of Southern Gothic, “is going to be 
called grotesque by the Northern 
reader, unless it is grotesque, in 
which case it is going to be called 
realistic.” But, realistically, Ala-bama’s primary says more about 

Republicans than about this region.A Michigan poll shows rock-er-cum-rapper Kid Rock a strong 
potential Republican Senate can-didate against incumbent Debbie 

Stabenow. Rock says Democrats 
are “shattin’ in their pantaloons” 
because if he runs it will be “game 
on mthrfkrs.”Is this Northern Gothic? No, 

it is Republican Gothic, the gro-tesque becoming normal in a na-tional par ty whose dishonest 
and, one hopes, futile assault on 
Brooks is shredding the remnants 
of its dignity.

George Will is a political writer. His column is distributed nationally by the Washington Post Writers Group.

Grotesque fast becoming normal

A case of Republican Gothic?

GEORGE WILL

PAUL GREENBERGWH advice: Don’t go off the record 
Add another name to the re-volving-door cast that occupies the 

West Wing of the White House, 
however briefly, in this Trumped-up, all-aswirl administration. An-thony “The Mooch” Scaramucci 

is out as communications director 
and a far more reputable and sta-ble leader and organizer, retired 
Gen. John Kelly, is in as White 
House chief of staff. Let’s see how 
long the general lasts, for this 
president may be allergic to any-thing as simple and basic as stabil-ity — in his administration or even 

in himself.
It’s hard to keep up with the 

names of senior staf fers who’ve 
come and gone in The Hon. Don-ald Trump’s entourage. The list 
has grown far too swiftly for ordi-nary mortals to keep up with:There was Mike Flynn, the for-mer national security adviser who 

quit when he was caught mak-ing statements about his contacts 
with Russian officials that didn’t 
add up even before he was sworn 
in. There was Katie Walsh, former 
deputy chief of staf f who wise-ly chose to leave her job to join 
America First Policies, an inde-pendent outfit that’s supposed to 
support this president’s agenda, 
whatever it may be at any given 
moment. There was James Com-ey, a showboat of an FBI director, 
forced out of office. The reasons 
for it change, but not the need.There was Mike Dubke, who 
was obliged to resign as White 
House communications director 
for this White House, explaining 
that the “reasons for my depar-ture are personal.” Like prefer-ring to quit before he was fired? At 

any rate, he’s well out of this job. 
There was Sean Spicer, who was 
said to have quit as White House 
press secretary rather than serve 

under Mr. Scaramucci. There was Reince Priebus, who was replaced by Gen. Kelly as White House chief of staff.Suf fice it to say that this tot-tering house of cards called the Trump Administration may go wobbling until it or the poor re-porters and editors trying to keep up with it go quite mad. Despite any number of scorecards, there’s scarcely any following this ball-game as the players hustle in and out of their respective dug-outs.Happily, cer tain of the still new president’s appointments can scarcely be called back, like his choice of Neil Gorsuch as the new-est justice of the Supreme Court of the United States, which Mr. Trump rightly called his great-est accomplishment and, over the years, may prove just that. A few more retirements at the Supreme Court, and this president might have a lasting impact, all right. But 

for the better.According to the great German 
statesman Otto von Bismarck, 
God looks after fools, drunkards 
and the United States of America. Yes, and He must have a delicious 

sense of humor, too.Our president points to all the 
signs that happy days, not to men-tion zany ones, are here again. He 

looks on his works and proclaims 
them good: “Over all,” he says, “I 
think we’re doing incredibly well 
...” As for whether that’s because 
or despite his leadership, there’s 
no need go into detail. He noted 
that “the unemployment rate is 
the lowest it has been in 17 years” 
and businesses’ confidence in the 
economy (if not in the president) 
remains high. “We have a tremen-dous base,” he says. “The country 

is optimistic.” The next day, the 
papers say income growth in June 
was the weakest in seven months. 
Whaddaya gonna do? It’s the busi-ness cycle.

Anyway, there’s a simple so-lution to at least one complicated 
challenge facing this administra-tion: how to reconcile all those 

off-the-record statements that its 
various spokespersons have made 
on its behalf. Answer: Just don’t go 
off the record. The whole adminis-tration should try it. It would like 

the results.
There aren’t any questions that 

simple candor would not resolve 
in an instant. Like mama said, if 
you always tell the truth, you don’t 
have to remember what you said yesterday.

That’s our considered opinion 
and, yes, it’s on the record.

Paul Greenberg is a political writer. His column is distributed nationally by the Tribune Content Agency.

Whole West Wing should try it
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FIRST NIGHT WINCHESTER

By EVAN GOODENOW
The Winchester Star

WINCHESTER — In the five weeks since he 
died, approximately $15,000 has been raised 
for the wife and son of Winchester police 

Officer Hunter An-
derson Edwards.

The 30-year-
old Edwards, a 
W inchester  of -
ficer since 2014, 
died Nov. 24 after 
crashing into a 
tree on East Jubal 
Early Drive while 
responding to a 
fight call. State po-
lice are investigat-
ing the crash.

The money has 
been donated by mail and in person at City 
National Bank branches to the Frederick 
County/Winchester Law Enforcement 

$15K raised  
for officer’s 
widow, son

Hunter Edwards

MORE INFORMATION

OFFICER DONATIONSBy MICKEY POWELL
The Winchester Star

WINCHESTER — It stands to reason 
that people would want to hear leg-
endary country singer Patsy Cline 
perform at a New Year’s celebration 
in her hometown.

But since Cline is no longer living, 
visitors at First Night Winchester 
2019 enjoyed what might be the next 
best thing: A concert by James Wood 
Middle School choir teacher Tracey 
Wygal, who performs Cline’s songs 
as a tribute to her favorite artist.

Music historians consider Cline, 
a Winchester native who had hit 
songs in the late 1950s and early 
1960s, to be one of the 20th century’s 
most acclaimed crossover country/
pop artists, despite her short life. 
She was only 30 when she died in a 
plane crash in Tennessee on March 
5, 1963.

According to Wygal, who gave 
three performances Monday night 
in the Handley Regional Library au-
ditorium, Cline was remarkable be-
cause she was able to convey emo-
tional pain in her singing, and that 

First Night draws thousands

Rhys Korth, 7, (left) of Forest Lake, Minn.; his brother Wyatt Korth, 9; and Alice Conner, 6, of Fred-
ericksburg, visited their aunt and uncle Kathryn and Charles Uphaus, of Frederick County, for New 
Year’s and attended First Night Winchester at the Museum of the Shenandoah Valley where they 
had their faces painted by Tricky-Person Productions of Martinsburg, W.Va.

JEFF TAYLOR/THE WINCHESTER STAR

Winchester resident Shelly Lee wears lighted “2019” glasses as she waits for the giant apple to drop, marking the start of 2019, during 
First Night Winchester 2019 on Monday in downtown Winchester. 

By MICKEY POWELL
The Winchester Star

WINCHESTER — Sadie Anderson lay 
sleeping in her mother’s arms, despite 
family members and visitors standing 
nearby smiling at her and commenting 
on how beautiful she is.

She just wanted some rest after her 
approximately nine-month journey into 
the world.

Sadie, the daughter of Sarah and 
Danny Anderson, of Winchester, was the 
first baby born at Winchester Medical 
Center in 2019. She arrived at 12:20 a.m. 
Tuesday.

She weighs 8 pounds 14 ounces, ac-
cording to nurse Joanna Foster.

The couple has four other children: 
Kaitlyn Segura, 13; Nicholas Anderson, 
7; Joseph Anderson, 6; and Nate Ander-
son, 3.

Sarah Anderson, 32, said she was glad 
to get to know her second daughter.

“We did not expect” her to arrive early 
Tuesday, she said. “We thought she was 
going to come yesterday. But she held 
on.”

Apparently, “she wanted to be the first 
baby” of the new year, her mom said.

“After three boys,” Danny Anderson 
said, “all mom wanted was a daughter” 
with whom she could do feminine things, 

WMC welcomes its first baby of 2019

JEFF TAYLOR/THE WINCHESTER STAR

Sadie Anderson was born at 12:20 a.m. Tuesday, making her the first baby born in 2019 at 
Winchester Medical Center. Held by her mother, Sarah Anderson, she is shown with her fa-
ther, Danny Anderson; brothers Nate Anderson, 3 (left), Nicholas Anderson, 7 (bottom right), 
and Joseph Anderson, 6 (center right); and sister Kaitlyn Segura.

Donations to the 
family of Winchester 
police Officer Hunter 
Anderson Edwards, 
killed in the line of 
duty Nov. 24, contin-
ue to be accepted 
at City National 
Bank branches. 
People can also 

send donations in 
Edwards’ name to:

The Frederick 
County/Winchester 
Law Enforcement 
Foundation

P.O .Box 662

Winchester, Va. 
22604

Congressional 
leaders invited 
to border briefing

By ZEKE MILLER and LISA MASCARO
Associated Press

WASHINGTON — President Donald Trump 
on Tuesday invited congressional leaders to 
a White House briefing on border security as 
the partial government shutdown dragged on 
over funding for a border wall, with Trump 
tweeting, “Let’s make a deal?”

The briefing would happen today, the day 
before the Democrats take control of the 
House, but the exact agenda wasn’t immedi-
ately clear, according to a person with knowl-
edge of the briefing who was not authorized to 
speak publicly about the issue and spoke to The 
Associated Press on condition of anonymity.

Republican leaders will be attending.  

WHITE HOUSE

Probe visits furthest 
object ever explored

By MARCIA DUNN
Associated Press

LAUREL, Md. — NASA’s New Horizons space-
craft pulled off the most distant exploration of 
another world Tuesday, skimming past a tiny, 
icy object 4 billion miles from Earth that looks 
to be shaped like a bowling pin.

Flight controllers in Maryland declared 
success 10 hours after the high-risk, middle-
of-the-night encounter at the mysterious body 
known as Ultima Thule on the frozen fringes 
of our solar system, an astounding 1 billion 
miles beyond Pluto.
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Rectangle 300x250 $6.00 CPM
Skyscraper 300x600 $8.00 CPM
Page Curl 75x75 $95 per day
 expands to 500x500 $190 for 3 
  consecutive days
Mobile Banner 320x50 $10.00 CPM
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RECEIVING ADVERTISEMENT
The Winchester Star is now fully paginating the paper and sending news and ad pages 
directly to negative typesetters. We are requesting that advertisers and ad agencies 
send their ads in electronically or by cd/diskette.
Composed color ads received from advertisers/agencies need to be CMYK with im-
ages no less than 200 dpi and should be pre-tested before being sent to our office.
The software programs we are currently using are Quark Express; Freehand; Adobe 
Illustrator; Adobe Photoshop; Acrobat and Publisher.
We prefer to receive all ads as PDFs with all fonts embedded.
No credit or rerun will be given to agencies or advertisers not using the above specifica-
tions of The Winchester Star.
We also receive ads via email and also through Adsend via the Associated Press.
You may call 1-800-223-7363 to check about Adsend. Ads are kept on file for 30
days only. After 30 days ads will need to be recreated. Should you have any other 
questions call your advertising representative at The Winchester Star.

GENERAL
The placing of any matter for publication in this newspaper by an advertiser will be 
regarded as an acceptance of the provisions of this rate folder.

EQUAL OPPORTUNITY
Advertising in The Winchester Star is subject to the Federal Fair Housing Act which 
makes it illegal to advertise “Any preference, limitation or discrimination based on race, 
color, religion, sex, handicap, familial status, national origin, or an intention, to make 
any such preference, limitation or discrimination.” Virginia law also prohibits discrimina-
tion based on elderliness. The Winchester Star will not knowingly accept any employ-
ment advertising that discriminates on the basis of race, color, religion, sex, national 
origin, or age (unless age is a bonafide job requirement.) The Publisher reserves the 
right to edit, revise or reject any such advertisement.

NO GUARANTEED POSITION
Retail advertising will not be accepted if contingent on position, except for Premium 
Positions (see Premium Position Retail Rates). Classified display advertising will be 
placed as close to the requested classification as layout mechanicals permit. Exact 
classification of classified display advertising is not guaranteed.

CLASSIFICATION
The Publisher reserves the right to properly classify, edit or reject any classified ad-
vertising copy.

ADVERTISEMENT
Advertisements must measure as many inches deep as columns wide; except 
 - in Retail, the minimum one column ad must be 1 1/2 inches deep: 
 - in Classified, the minimum one column Display Advertisement must 
    measure 2 inches deep;
 - in Classified, the minimum In-column Word Advertisement must be 3 lines 
    deep; and
 - in Retail, the Page Banner Ad (at the bottom of a broad sheet page) will 
    measure 6 columns wide by 3 to 6 inches deep
Advertising measuring more than 19 inches deep will be made to run full column and 
advertiser will be charged the full column (21 1/2’’) measure. All Retail and Classified 
Display advertising is measured up to the nearest one-fourth (1/4) inch.

POLITICAL ADVERTISING
All political advertising must be paid for in full at the time of ordering the ad space. 
Each political advertisement will be marked—‘‘PAID POLITICAL ADVERTISEMENT’’ at 
the top of the advertisement; and, clear authorization authority (including an individual 
who can be contacted and the official name of the authorizing authority, committee, 
etc.) must conspicuously appear at the bottom of each political advertisement inserted 
in The Winchester Star. Political advertising not authorized by a candidate, an autho-
rized political committee or a candidate, or its agents, shall clearly state the name and 
address of the person who paid for the advertisement and state that the advertise-
ment is not authorized by any candidate or candidate’s committee. Identification is 
also required. Political advertising received at The Winchester Star will be reviewed by 
management before accepted for publication.

CLASSIFIED SERVICE
In order to better serve our advertising customers, we will require a self-addressed, 
stamped envelope to accompany all Birthday, Anniversary, In Memoriam, Christmas 
Wreath and Valentine advertisements.

PROOFS
Advertisers requiring proofs should submit ad copy at least 24 hours prior to normal 
deadlines. No charges for the initial proof or minor ad changes. Excessive proof cor-
rections are subject to $5 charge. Additional proofs will be subject to $5 charge each. 
Advertisements requiring changes after deadline will be charged additional $5.

ELECTRONIC TEARSHEETS
Copies for proof of publication will be furnished with the monthly billing.
Additional hard copies requested will be billed at the rate of $1.00 per copy.

COPYRIGHT
The rights of copyright, all common law copyrights, the format and contents of the 
advertisement which are produced by The Winchester Star (whether advertiser’s 
illustrations or not) shall be and remain the property of The Winchester Star.

NEW ACCOUNTS
To establish credit with The Winchester Star, an advertiser must complete and sign 
a Winchester Star Application for Credit. The advertiser will prepay for all inserted 
advertising until the Credit Application has been approved by The Winchester Star.

RETURNED CHECK CHARGE
A $10 charge or (current bank fee) will be made for each return of a check for 
insufficient funds, etc.

AESTHETIC POLICY
The Publisher reserves the right to edit, revise, or reject any advertisement they 
deem objectionable, whether in subject matter, phraseology or set-up. Lay-out 
illustration, type face, or size will be charged only when any change will not delay 
the issue of the newspaper. Advertising resembling news items will be labeled 
“paid advertisement”. All political advertising will be labeled “paid political adver-
tisement” and sponsor of the political advertising will be clearly indicated.

MULTIPLE SPONSOR ADS
All such ads in which space is allotted and sold to more than one advertiser must 
have advance approval from the Advertising Manager of this newspaper.

PUBLISHER POLICY
The Publisher is not responsible for copy omission or typographical errors, other 
than to correct them in the next issue after notification no later than the first busi-
ness day after publication of such error or omission. 

In no case does the Publisher hold themselves liable for damages further than the 
amount received by them for actual space covering the error.

The Publisher will not be responsible for more than one incorrect insertion nor 
responsible for errors or omissions in advertisements taken by telephone. Adver-
tisers will not receive both credit and re-run of ad.

In the event of a typographical error in advertising goods at less or more than the 
correct price, this newspaper will furnish a letter to the advertiser to be posted in 
the store, stating the correct price. The Publisher will assume no liability for any 
loss if goods are sold at the incorrect price.

TERMS
All accounts due and payable upon receipt of statement/invoice, and no later than 
the 30th day of the month. One and one-half percent per month (18% annual rate) 
will be charged for all accounts past due.
Advertisements will not be accepted from any advertiser whose account is more 
than 60 days past due.
A prepaid discount (see Local Rate Cash Discount above) will be given for adver-
tising paid for at time of insertion, if there is no past due (30 days or more) balance. 
Each insertion order constitutes a separate transaction.

For Your Convenience We Now Accept

ELECTRONIC BILLING: Instead of receiving a bill by post, we’ll email 
your invoice every month.

ADVERTISING RATES are subject to change upon 30 days notice 
(one calendar month)


