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Delivering your message to your audience

IN PRINT • ONLINE • ON THE GO

It Pays To Advertise In The Journal . . . Why Do I Read The Journal? 

“We have seen a direct correlation 
between our advertisements in 
The Journal and increased sales 
at M Street Bakery. The Journal 
is mindful that we are a small 
business with fi nite resources and 
works with us to make sure that 
we use our advertising dollars 
wisely. We defi nitely recommend 
advertising in The Journal.”

– Marshall McCormick
Owner, M Street Bakery

“I read to keep up on 
the local news, legals, 
lawsuits, and property 
sale ads.”

– Ted Anderson
Martinsburg

“I read the comics and obituaries. Plus, 
I love seeing the headlines, working 
the puzzles, and reading the Hints 
from Heloise.”

– Beverly Zittle
Gerrardstown

“I read to fi nd out local 
information. The Journal is 
good for keeping up with 
what’s going on in the local 
area. They are also good with 
showing promotions and 
keeping up with diversity.”

– Oscar Washington
Kearneysville

“I like to read the entire Journal and really like the editorials, 
Journal Junction and the local news.”

– Bobby Green
Martinsburg

“We have used The Journal for 
over 25 years to brand the Larry 
DeMarco Team in the Eastern 
Panhandle. We have found the 
marketing to be e� ective and will 
continue to advertise with them. 
Judy and the entire sta�  is always 
supportive and explains di� erent 
advertising opportunities that are 
available to us.”

– Larry DeMarco
Broker, Modern Realty Results

“The ad has worked out 
really well. I’ve tried several 
other means of advertising, 
including Loudoun county 
and Frederick publications 
and The Journal seems 
to work the best. I’m very 
happy with my advertising 
with you.”

– Kevin Wetzel
Owner, Wetzel Plastering



Audience Demographic
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Gained 64,000 residents over the last two decades.

BERKELEY COUNTY
117,123 Population

JEFFERSON COUNTY
56,179 Population

MORGAN COUNTY
17,624 Population

Population by Age Population by Age Population by Age

39.4 Median Age 40.7 Median Age 47.6 Median Age

$59,328 
Median Household Income

$76,503 
Median Household Income

$50,661 
Median Household Income

Population by Household Type Population by Household Type Population by Household Type

Under 18: 23%

18 to 64: 62%

65 and Over: 15%

Under 18: 23%

18 to 64: 62%

65 and Over: 15%

Under 18: 19%

18 to 64: 59%

65 and Over: 22%

Married Couples: 64%

Male Householder: 4%

Female Householder: 12%

Non-Family: 12%

Married Couples: 67%

Male Householder: 5%

Female Householder: 13%

Non-Family: 20%

Married Couples: 70%

Male Householder: 6%

Female Householder: 15%

Non-Family: 19%

18 to 64

62%
18 to 64

62%
18 to 64

59%

Married 
Couples

64%

Married 
Couples

67%

Married 
Couples

70%



Delivery Zones
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Print/Online

Online Exclusive

Print Exclusive

BERKELEY, JEFFERSON & MORGAN COUNTIES, WV
Just a short distance from Washington, DC and Baltimore, 
West Virginia’s Eastern Panhandle is the fastest growing region 
in terms of population and housing. The area, which includes 
Berkeley, Je� erson and Morgan Counties o� ers a relaxed 
atmosphere full of history, scenery and small-town charm.

Serving these three counties, The Journal provides the most 
in-depth local coverage of events and issues in the area.

Published every morning, Sunday through Friday, The Journal
is the leading source of local and community news, local 
business, sports and recreation.

The Journal Select is published every Friday and delivered to 
non-subscribers. Advertise in The Journal and The Journal 
Select to saturate your advertising message to all of the 
households in the Eastern Panhandle of West Virginia.

NEWSPAPER AUDIENCE BY PLATFORM

64% of survey respondents said they read 
a community newspaper either in print or 
online or both.*

*Source: 2019 Community Newspaper Readership Survey, 
National Newspaper Association

43%

15%

6%



Digital Dominance
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By Website
1,109,322 Monthly Visitors*
*Source: 2020 Google Analytics 
monthly average

Print
15,750 Monday-Friday Readers
16,800 Weekend Edition Readers

By Mobile
10,504 Monthly 
Visitors*
*Source: 2020 Google 
Analytics monthly average

By Digital Newsletter
Headlines and Breaking News
from The Journal

The go to source 
for emailed 

news & more.

Ask how to 
feature your 

business here.

Targeted by 
location, time 

& more.

Website
36,471 Daily Page Views
28,062 Daily Unique Views

e-Newsletter Headlines 
from The Journal



Custom solutions to reach your target
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Real Estate - Monthly
Eastern Panhandle’s only 
exclusive real estate magazine

TV Select - Each Weekend
Week long shelf life!

The Shepherdstown 
Chronicle - Each Friday
Mailed to the a�  uent 
25443 zip code

We Can’t Wait To 
Help You Build 
Your Brand

Your Ad Here
2 column x 3”
(3.25” x 3”)

Your Ad Here
2 column x 2”
(3.25” x 2”)

Repetition builds recognition. Frequency BRAND 
advertising using small space ads allowing you to 
consistently invite and welcome readers to do business 
with you, while promoting your products and services 
several times per week in print and online, for one third 
of the cost.



Display Ads
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ROP AD SIZE REFERENCE CHART (6 Column Format)

FRONT 
PAGE

6c x 2”
(10” x 2”)

BUSINESS 
CARD
2c x 2”

(3.25” x 2”)

EIGHTH 
PAGE

3c x 5”
(4.875” x 5”)

FULL 
PAGE

10c x 20”
(10” x 20”)



Classifi ed Ads
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ROP AD SIZE REFERENCE CHART (8 Column Format)

QUARTER 
PAGE

4c x 10”
(4.875” x 10”)

EIGHTH 
PAGE

4c x 5”
(4.875” x 5”)

FULL 
PAGE

10c x 20”
(10” x 20”)


